In the early 1950s, one of the most popular television sitcoms in U.S. history aired, starring Lucille Ball and her real-life husband Desi Arnaz as Lucy and Ricky Ricardo. I Love Lucy is considered an American television classic today; yet at the time, the networks were hesitant to feature a sitcom starring an American of Scottish ancestry married to a Cuban bandleader, as network producers felt that viewers would not believe that Arnaz was truly Ball's husband (Andrews 1985; Brooks and Marsh 2003) . The academic literature has mirrored this perspective. Although researchers increasingly recognized the household as a critical and central decision-making and consumption unit (Commuri and Gentry 2000; Davis 1976) , they also made a crucial underlying assumption about family composition: cultural homogeneity.
The foreign-born population of the United States has burgeoned since the passage of the Hart-Celler Act in 1965.
When I Love Lucy was introduced in 1951, the foreign-born population was less than 7%, dropping to its nadir of 4.7% (9.6 million) in the 1970 census (Malone et al. 2003) . However, since the Hart-Celler Act removed race-based restrictions on immigration, the number of foreign-born residents in the United States has steadily increased to more than 12% (36.7 million) (U.S. Census Bureau 2010) . The rate of intermarriage between immigrants and natives in the United States still remains below the marriage rate between immigrants who were born in the same country. Yet the increasing number of immigrants has clearly had an impact. Bean and Stevens's (2003) analysis of 1995 U.S. Census data reveals that 29% of foreign-born men had U.S.-born wives and 33% of foreign-born women had U.S.-born husbands. In light of this demographic reality, it is evident that binational households (with partners from different countries) are a new, unique, and relevant context for an investigation of consumer decision making and influence. Epp and Price (2008) suggest that family consumption research has also ignored the notion that households act as collective enterprises. In their study of family identity, they argue that the focus on the relative influence of individual spouses has led researchers to ignore family "collective identity tensions" (Epp and Price 2011, p. 38) . The challenges of "being a family" are viewed as central to the consumption experiences of contemporary families; such challenges, we argue, are exacerbated by the cultural heterogeneity within binational families.
This research extends knowledge on household decision making, focusing on binational households. Here, one partner in the household is an immigrant to the United Statesborn and raised in another country and immigrated to the United States after high school. The other partner is a U.S.
citizen-born and raised in the United States, the family's country of residence.
We ask the following key research questions: (1) What is the individual and collective impact of cultural diversity in binational homes? (2) What contributes to relative influence and drives the allocations of decision-making roles? and (3) How do the decisions that prevail in the formative stages of the household affect decisions made in later stages of the household? We intend to examine not only who makes decisions but also the context in which decisions are made, during both the formative and maintenance stages of the household. This research thus challenges another implicit assumption in the family decision-making literature stream, which to date has presumed that household decision making takes place only after the household exists. We take a discovery-oriented approach, using a mixed-method embedded design for data collection (Creswell and Plano Clark 2011) . This multiperspective approach enhances contextual understanding, corroborates the completeness of the findings, and assists in illustrating the quantitative results with the qualitative findings (Bryman 2006 ).
We empirically demonstrate that relative cultural competence (i.e., knowledge of the traditions, social norms, markets, language, and expections of the culture of residence) in culturally heterogeneous households is both a source of expertise and a form of cultural capital. Our findings complicate the conceptualization of gender roles and conjugal power found in prior research. We also show that household decision roles and relative influence at various stages of the household are interrelated and often counterbalanced. Alternative strategies to emphasize the immigrant spouse's consumption preferences and enhance the relevance of the immigrant spouse's culture within the home-"cultural compensatory mechanisms"-are revealed. These cultural compensatory mechanisms are used to even out perceptions of "sacrifice," highlighting the need for a more holistic approach to the study of family decision making. Our findings have implications for expanding family decision-making theory and furthering understanding of the adaptation patterns of immigrant populations in the United States. Our results will also help managerial and political decision makers appreciate the dynamics involved in cross-cultural interactions in the most fundamental group: the family.
In this article, we present our theoretical framework, followed by our methodology. We provide a detailed analysis and discussion of the findings and highlight the main themes and implications stemming from the study.
Theoretical Framework

Binational and Bicultural Partnerships
Although there is an increasing body of research on bicultural consumers, the emphasis has been on immigrant groups and their ability to traverse and balance cultural norms and identity-related expectations in their home and host countries (Lau-Gesk 2003; Luna, Ringberg, and Peracchio 2008; Oswald 1999; Park 2005) . Acculturation occurs as a result of two cultures coming into contact with subsequent changes in the cultural patterns of both groups (Red-
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field, Linton and Herskovits 1936) . At the group level, acculturation has received a great deal of attention in anthropology (Rudmin 2003) , although individual acculturation (sometimes called transculturation) has received less notice. In consumer research, there are a few studies on the impact of culture on the consumption decisions of monocultural immigrant families (Peñaloza and Gilly 1986, 1999; Wallendorf and Reilly 1983b; Webster 2000 ) and a few articles on the role of culture within binational families and partnerships (Lauth Bacas 2002; Nelson and Deshpande 2004; Nelson and Otnes 2005) . Nelson and Deshpande (2004) examine the decision making of binational couples in wedding planning, extending cultural ambivalence (Merton and Barber 1976) to cross-cultural ambivalence, defined as a mixed emotional state arising from conflict between two cultures. They find that binational couples modify wedding rituals and try to accommodate different ritual audiences (parents and friends from each culture). Integrating multiple cultural elements into one ceremony results in greater creativity, as Breger and Hill (1998) also note in other contexts. Nelson and Otnes's (2005) netnography of postings on wedding message boards indicates that binational couples use compromise to cope with conflicts concerning various wedding elements. While studies of brides and grooms with subcultural differences (Otnes, Lowrey, and Shrum 1997) have found similar coping mechanisms, Nelson and Otnes (2005) attribute cross-cultural brides' wider range of coping mechanisms to the complexity of their task. Note that these studies examine binational couples solely at the formative stage of the family, and only in the context of one event.
In her research on cross-border marriages between Greek-German couples, Lauth Bacas (2002) notes that binational partners must develop coping strategies to deal with disparate family networks as well as specific competencies such as tolerance, patience, and the ability to find and live with compromise. These couples face both a need and an opportunity to create a common family culture that bridges their cultural differences. Meng and Gregory (2005, p . 1) define intermarriage as a union of an immigrant with a non-English-speaking background and a native. They suggest that in Australia, through intermarriage, immigrants acquire "host country customs, language skills, knowledge of the local labour market, and obtain contacts and connections," speeding economic assimilation. They find significantly higher incomes for immigrants who intermarry versus immigrants who do not. We argue that, in addition to a labor market advantage, intermarriage offers a consumption advantage because immigrants who intermarry learn the consumer market as well. In her study of children of Asian immigrants, Park (2005) documents an important role for consumption in creating an American household identity. Cross and Gilly (2013a) note that binational families act as links between cultures, both within and outside the household, and provide a setting for decision making and creative consumption.
Family Decision Making
For 50 years, research in household decision making focused on the influence of gender on decision-making roles (Davis 1970; Green and Cunningham 1975; Shuptrine and Samuelson 1976) and the decision-making process (Davis and Rigaux 1974; Putnam and Davidson 1987) . Wilk and Netting (1984, p. 2) argue that "as a culturally defined emic unit, the household is certainly of analytic value." Studies on household decision making have been conducted in different countries (Davis and Rigaux 1974; Webster 2000) , as researchers have discovered that marital roles differ across cultures (Green et al. 1983) . However, these non-North American studies remained culturally homogeneous within the family units studied.
Research has shown that the base of conjugal power in a particular household often drives gender differences in marital roles (Blood and Wolfe 1960; Raven, Centers, and Rodrigues 1975; Wolfe 1959) . These gender differences have evolved over time as marital roles have become more egalitarian (Belch and Willis 2002; Lackman and Lanasa 1993; Qualls 1987) . Commuri and Gentry (2000, p. 10) criticize this literature stream for suggesting that many family decisions are "either/or" without recognizing that these decisions "not only constitute conscious choice, but also incorporate a shared consensus, mutual trust, and a desire to maintain harmony." Epp and Price (2008) support this critique, contending that the family research literature has ignored the notion that households act as collective enterprises and experience the dynamics and tensions manifest in any collective identity. Economic capital as a source of conjugal power has also been overemphasized in the family decision-making literature stream, to the detriment of considering other forms of capital.
Expertise and Capital in the Home
A major focus of the family decision-making research has been the power that stems from the economic capital the spouses contribute, with a proliferation of theories such as resource theory (Blood and Wolfe 1960) , social power theory, and gender-or category-based theories (Davis 1970; Qualls 1987) . It is argued that shifts in power occur as a result of shifts in economic resources. Thus, greater egalitarianism in decision making in the home coincided with women joining the workforce (Lackman and Lanasa 1993; Putnam and Davidson 1987) .
Bases of power have been categorized as coercive, reward-based, legitimate, referent, and expert (Belch and Willis 2002; Raven, Centers, and Rodrigues 1975; Webster 2000) . Expert power is relevant here and is defined as the power that comes from reliance on a family member's superior knowledge and experience. Expertise as a source of power is also based on trust and the belief that the particular family member indeed possesses substantial knowledge or experience (French and Raven 1959; Raven 1992; Raven, Schwarzwald, and Koslowsky 1998 ). Bourdieu's (1986) concept of cultural capital-defined as assets in the form of one's talents and intellect (embodied state), cultural goods (objectified state), and educational qualifications (institutionalized state)-is relevant here. The
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family decision-making literature stream has focused on economic sources of power, ignoring the power and status that cultural knowledge bestows. Robbins (2005) examines the development of Bourdieu's concept of cultural capital, concluding that Bourdieu's interest was in understanding cultural tastes and the use of objective culture. We argue that the understanding of one's culture of residence in general, not merely understanding cultural tastes, is also an asset that confers power in decision making within the family. Bourdieu's (1986) concept of cultural capital has been investigated extensively in educational sociology. DiMaggio and Mohr's (1985) influential longitudinal study examines the effects of status-culture participation on educational attainment and marital selection. The authors operationalize cultural capital as participation in high culture (e.g., attending symphony concerts, arts events, having a "cultivated self-image"). Other authors have used similar operationalizations of cultural capital to investigate outcomes such as educational attainment (De Graaf 1986) and English language achievement (Khodadady, Alaee, and Natanzi 2011) . Kingston (2001) questions the way scholars have applied cultural capital theory in education research, calling it "the unfulfilled promise." Lareau and Weininger (2003, p. 587) are critical of what they call the "dominant interpretation" of cultural capital as competence in "high-brow" aesthetic culture, deeming it a narrower definition than Bourdieu intended: "the critical aspect of cultural capital is that it allows culture to be used as a resource that provides access to scarce rewards, is subject to monopolization, and, under certain conditions, may be transmitted from one generation to the next." We agree that previous literature has conceptualized cultural capital too narrowly, ignoring the resources that accrue to people who have a deep understanding of the culture in which they reside.
We suggest that understanding the dominant culture in terms of day-to-day norms and expectations-what we term "cultural competence"-is a basic form of cultural capital that is readily available to people raised in that culture and at least partially hidden from nonnatives. Although such knowledge may lead to understanding high culture (e.g., becoming familiar with Chinese opera when living in China), we argue that understanding how Norwegians shop for bread in Norway or the basics of cricket in India is also a form of cultural capital and a source of expertise. Language can also be a form of cultural capital (Blackledge 2001) . Immigrants find their cultural knowledge lacking when engaging in consumption activities such as shopping, eating, and socializing. Those who possess cultural competence are advantaged in daily life both outside and within the home. Wilk (1989, p. 30) criticizes consumer research for elaborating particular concepts and tools to understand household decision making "in a narrowly defined cultural context," and yet little has improved in the ensuing years. Commuri and Gentry (2005) also advocate attention to the diversity of household forms (e.g., households in which wives are breadwinners, second marriages), which we extend to include culturally diverse households. By examining binational households, we expose the role of cultural competence as a dimension of expert power and a form of cultural capital. In addition, we record efforts to creatively address cultural differences.
Our focus is on family decision making in binational families, in which we find that cultural competence influences the allocation of decision roles. Cultural competence can be considered a type of cultural capital in that resources are more available to those who possess it.
Methodology
Data for the study were collected through surveys and 60-to 90-minute in-depth interviews with spouses in binational households. Data were collected from 16 couples and 2 individual spouses whose partners were unable to participate. The 18 families consist of 10 immigrant women married to U.S. men and 8 immigrant men married to U.S. women. The study uses a purposive sample, and spouses were interviewed separately and consecutively. The sample included participants from key immigrant groups in the United States (Filipino and Mexican) as well as participants from a wider range of countries: Taiwan, Chile, Australia, Iran, Belarus, Vietnam, and South Africa. The split by gender and nationality was driven by availability and the demographic characteristics of out-marriage (i.e., marriage outside one's ethnic group) in the United States. Breger and Hill (1998, p. 2) argue that "there are features common to almost all crosscultural marriages," even when comparing very different cultural contexts. The 34 participants all have at least some college education and reside in middle-class neighborhoods with incomes ranging from $45,000 to $113,000. Table 1 provides a profile of the interview participants.
At the beginning of the interview sessions, participants completed a survey that asked about the decision maker in the household for different aspects of the decision-making process for 15 product categories. Categories are based on questionnaires used by Davis and Rigaux (1974) and Putnam and Davidson (1987) , who viewed these categories as representative of the larger group of economically consequential decisions within families. The survey was used to assist informants in thinking about the subject matter, facilitate further discussion, and gather crucial decision-making data about decision roles within these families. This mixedmethod embedded design (Creswell and Plano Clark 2011) enabled us to collect both quantitative and qualitative data within a single participant interaction.
We mapped the survey data using the perceptual mapping technique (feasibility triangle) originally suggested by Wolfe (1959) and later employed by Davis and Rigaux (1974) . The vertical axis of the triangle represents the relative influence of the husband and wife in the decision, ranging from husband-dominant = 1, joint = 2, to wife-dominant = 3, as indicated by the participant. The horizontal axis shows the extent of role specialization as measured by the percentage of families reporting that a decision is jointly made. The two axes converge at a point 2, 100%; the triangular feasibility region reflects that the axes are nonindependent. Mapping the data enables us to easily gauge both the average relative influence and extent of role specialization for each decision as well as similarity or dissimilarity among
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decisions with respect to marital roles. The locations of the decisions on the triangle are based on an average across the four aspects of the decision process as well as across participants. Decisions for which the mean relative influence is 1.5 or less are husband-dominant, 2.5 or more are wifedominant, and between 1.5 and 2.5 are joint: either syncratic (defined as more than 50% of families surveyed make a decision jointly) or autonomic (less than 50% of families make a decision jointly). The decision phases (syncratic or autonomic) can have implications for the type of hierarchical models and communication strategies to be used for these families (Davis and Rigaux 1974) . The feasibility triangle represents the theoretical distribution of husbandwife authority relationships. The greater the shared authority, the more equal the relative authority of the husband and wife.
Analysis of the interview data followed the grounded theory approach, using differing levels of coding and an iterative back-and-forth process between the emerging categories and the literature to make sense of the data and develop themes (Glaser and Strauss 1967; Locke 1996; Strauss and Corbin 1998) . Our emphasis is on acquiring deep insights into binational families, their decision making, and the processes by which these households accommodate cultural preferences. Our ultimate aim is to generate theory about culture's influence on family decision making and consumption.
As part of a follow-up study, we interviewed six additional adult participants, two men and four women, who grew up in binational homes in the United States. These participants had parents from Ghana and the United States, Germany and the United States, Japan and the United States, and Nigeria and the United States. These participants described their childhood, current experiences, and the influence of the dual cultures on their consumption, societal interactions, and perceptions of identity. We used these additional data to explicate some of the findings in this study. We audiotaped all interviews and later transcribed and extensively reviewed the interview data.
Decision-Making Roles and Influence
Survey responses showed spousal agreement at an average of 70% and 73% for the decision categories of "when to purchase" and "what to purchase," respectively, and 67% and 65% for the decision categories of "where to purchase" and "how much to pay." This result is consistent with prior literature using similar types of decision categories (Davis and Rigaux 1974; Putnam and Davidson 1987) . Decisions involving other groceries, vehicles, children's toys/clothing, and children's schools/colleges had the highest levels of agreement (same), whereas decisions on computer-related equipment had the lowest agreement levels (different) (see Table 2 ). Figure 1 plots the mean relative influence of all 15 decision categories across all participants. Although they are not generalizable due to the small size and purposive nature of the sample, the decision plots suggest a high degree of joint 
Extent of Role Specialization
Relative Influence of Husbands and Wives decision making-both autonomic and syncratic-within these families. Influence of the husbands and wives is shared in all but 2 of the 15 decisions. Greater egalitarianism is consistent with the findings of Putnam and Davidson (1987) , who compare the Davis and Rigaux (1974) study with their study for 12 data points. They hypothesized that over the ten or more years following the Davis and Rigaux study, movement away from sex-role-dominated decision making toward more joint decisions reflected women's increased resources and corresponding shifts toward egalitarianism. Our data show a complete shift away from husbanddominant decisions, and yet the wife still retains a dominant influence over children's toys and clothing and home decorations and decor. The data also portray a heavier influence of the wife over decisions regarding food and other groceries, a reflection of the prevailing roles of the wives in this study as primary caretakers of children and home, as the interviews confirm. The main decision over which husbands still have a higher relative influence is computer equipment.
Data were then divided between families with American husbands and immigrant wives and families with immigrant husbands and American wives. Our analysis again shows that husbands and wives tend to share influence over decisions, as evidenced by the large proportion of joint decisions depicted in both triangles in Figure 2 , Panels A and B. In addition, decisions regarding children's toys and clothing and home decor still tend to be wife dominant, whereas decisions regarding computer equipment still have a relatively greater husband influence. These findings are consistent with the overall mapping across the families in Figure 1 .
In the realm of shared influence, the pattern of decisions differs. Within the immigrant husband/American wife families, we observe less dispersion and a stronger balance of wife-husband influence across role specialization for joint decisions versus the American husband/immigrant wife households. Decisions regarding food purchases and other groceries are wife dominant in the American husband/ immigrant wife households but remain a joint decision in the immigrant husband/American wife households. Decisions regarding investments, insurance, capital expenditures, and remodeling show a greater husband influence in the American husband/immigrant wife households but have a stronger wife influence in the immigrant husband/American wife families. These findings differ from Figure 1 and from those of prior literature. The interview data provide additional insights into product categories for which differences are most distinct between the two types of binational families: investment decisions and food purchasing.
Investment Decisions
In the American husband/immigrant wife households, investment and insurance decisions are either handled jointly or by the husband. One reason for this allocation is the woman's role in these households. Seven of the ten immigrant wives interviewed in these households no longer work outside the home. Role allocation in these households tends to be gender based, with money earned by the male spouse, who also tends to handle investment and insurance
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decisions, consistent with prior literature (Childers and Ferrell 1981; Davis and Rigaux 1974) . The wife handles investment and insurance decisions in only one American husband/ immigrant wife household, in which the wife works in the accounting/finance field.
Jim (American husband) has been married to Sarah (immigrant wife) for one year. He notes that for investments and savings plans, he tends to make the decisions because he is the one working:
Yes, and that is more a function of my work and because they offer these incentives and programs … built into the employment package. So it is more a matter of practicality rather than anything else.
However, in four of the eight immigrant husband/ American wife households, the wives handle the investment decisions. In two of the remaining four households, investment decisions are handled jointly. Both spouses work outside the home in the eight immigrant husband/American wife households. Couples choose this household style for several reasons, including prior experience, the origin of the investments (earned vs. inherited), knowledge of the prevailing tax laws, and investment norms and prior established relationships. Edith (American wife) notes, [ My husband] has some of his own investments, but my income is substantially greater than his, and he just lets me invest my stuff myself. We talk about it, but he would never say, "Do this" or "Don't do this."... It's really up to me.
Alonso (her immigrant husband), corroborates her statement:
Yeah, it's because when I met her, she always had somebody doing that and I just didn't want to. She was fine, and the person [handling her investments] knew her very well.
Food Purchase Decisions
The data depicted in Figures 2 and 3 reveal that food purchases are wife-dominant decisions in American husband/ immigrant wife households but remain a joint decision in immigrant husband/American wife households. Our interviews revealed that either the immigrant spouse shops or both spouses shop together. In seven of the ten American husband/immigrant wife households, the wife does the shopping, both to meet her culinary needs and those of her
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American spouse and family. However, in six of the eight immigrant husband/American wife households, both spouses play a role in meeting the differing culinary needs of the family. Karen (American wife) hates grocery shopping, but as she discusses food purchase and preparation roles, it is clear that it is a shared process with her Iranian spouse: Interviews indicate that food purchase is primarily linked to food preparation. Yet meals in binational families often reflect different cultural backgrounds. The immigrant wife knows how to prepare the dishes from her home country and learns to prepare those of her husband. However, for several American wives, the dishes of their immigrant husbands, while tolerated, may be regarded with disfavor. For example, Karen describes her immigrant husband's weekly yogurt drinks as "vile." Linda also dislikes the South African delicacy Bovril (a beef or yeast extract spread), even though it is one of her immigrant husband's "musthave" purchase items in their home. Lanna (American wife) explains, Like, he will make seafood soup every great once in a while and put [in] octopus and all these weird little things that I won't eat, but [my daughter] will just pick out the octopus and eat it. And [my son] will have nothing to do with it, like me.
FIGURE 3 The Decision Chain
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Relative Influence Thus, immigrant husbands purchase and prepare food to meet their own culinary needs. The results of the decision-making survey, together with the interview data related to those decisions, confirm that decision-making roles and role allocations in binational families differ from the monocultural families studied by Davis and Rigaux (1974) and Putnam and Davidson (1987) . In addition, American husband/immigrant wife households differ in important ways from American wife/immigrant husband households. Using the in-depth interviews, we next identify the important themes revealed about binational families.
Cultural Competence
Cultural Competence, Expert Power, and Cultural Capital
Interviews reveal the bases for the allocation of decisionmaking roles identified in the survey. In their discussions of decision-making roles, participants suggest that a mixture of factors are important: gender, knowledge, convenience, experience, interest, consensus, and expertise. This finding overlaps with the bases of conjugal power established in the literature. Expert power, in particular, is described as "the belief that one family member has superior knowledge or ability which will result in the best possible outcome" (Belch and Willis 2002, p. 114) . Attribution of expert power has also been shown to increase with education, social class, and more joint decision making. Yet the cultural dynamic pervading these binational households suggests another source of expert power: cultural competence. Participants identified situational factors, such as location or country of residence, as a basis for allocating decision-making roles. Some participants believed that expertise, experience, or personality would override situational factors, leaving decision-making roles unaffected by country of residence. However, most couples interviewed believe that the country of residence is a crucial factor. They suggest that their current roles are based at least in part on their choice to reside in the United States and the native spouse's greater familiarity with the system and culture of the United States.
Sharon (American wife), who has an accounting background, maintains that both her background and the culture of residence of her family play a role in allocating decisionmaking roles:
A lot of times if it's me it's because of my background, what I do for a living, or because I grew up here. I have some special knowledge that he doesn't have.
Charlie (American husband), married to Simone (Chilean wife), states, I think a lot of the decision making came down to the fact that this is my home country and when we need to get certain things like small appliances or things like that, I have a better understanding of the products here.
Simone succinctly concurs: "He knows more than me, and better." John (American husband) compares himself to a blind man and notes that if he and his family ever moved to the Philippines, where his wife was born, he would rely
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more on her decision making: "She would need to be my seeing-eye dog in certain ways." Simon (American husband) is the dominant decision maker in his home. Yet even he acknowledges that his role in the home is tied to his knowledge of the United States: "In a lot of respects, sometimes, I am the guy for us here because I know how things work." Several of the countries from which our sample's spouses (male and female) immigrated-including Mexico, the Philippines, Taiwan, Chile, Iran, and Vietnam-are considered highly patriarchal societies. However, we find the gender allocations reported in the early family decision-making literature to occur in our American husband/immigrant wife families. In contrast, we observe the reverse when the male spouses are the immigrants. The finding that differences exist when husbands are immigrants versus wives may be expected given the hierarchical nature of most of the cultures represented. Immigrant wives defer to higher-status husbands. However, American wives expect egalitarian treatment, and immigrant husbands accept this given the family's residence in the United States. In addition, most participants acknowledge that the current roles are context based and would probably change if the families were to reside in the immigrant spouse's home country. Thus, context matters. The data suggest that the interaction between the families' culture of origin and culture of residence influences role allocation-an impact that may override other previously examined bases for spousal role allocations (which may be cultural constructions themselves). However, the question remains: What drives the allocations of these roles in American husband/immigrant wife households versus immigrant husband/American wife households? Wallendorf and Reilly (1983a) note that a conceptual definition of culture, as a set of socially acquired behavior patterns, includes language, traditions, customs, dress, food, religious practices, shared meanings, and institutions. This combination of behavior patterns and value systems stems from the interplay of geography, history, technology, political economy, and social institutions of the nation or society. Sahlins (1999, p. 415) posits that culture signs mark boundaries, but their "referent is an unseen, good and potent cultural presence." These signs have an impact on people's consumption decisions and behaviors within the given social context. Several immigrant participants indicated that their spouse has been a guide, offering a perspective that has enabled them to understand U.S. societal norms. For example, Cassie (Filipino immigrant wife) discusses her attraction to her American husband, Ed, who is of Filipino ancestry. With an accounting and finance background, Cassie believes that location is not a factor in the allocation of decision-making roles.
I think it's because the [roles are] based on my expertise and experience-you cannot really change that. So it doesn't matter what location we're in, it will still remain the same.
Yet even Cassie acknowledges Ed's "Americanness" as part of his attraction for her and talks about the role Ed has played in her adjustment to the United States: Cassie believes that if they had both been immigrants, they would have been "a little bit more clueless." She views her marriage as an aid to understanding U.S. traditions such as Thanksgiving.
Cultural competence has perhaps been overlooked as a source of expert power because it may only manifest itself clearly in situations in which a person is outside his or her customary cultural context. Gilly (1995, p. 509) alludes to this base of knowledge and competence in her study of American expatriates in Spain, where the familiarity with "how things work" was the aspect of American life that was most missed. American expatriates in Spain relied on longer-term expatriates who had "conquered the unknown" for product and shopping advice.
The interview data help explain the feasibility triangles in Figures 2 and 3 . The native spouse's cultural competence is drawn on when immigrant husbands and American wives engage in greater joint decision making for issues that are husband dominant in immigrant wife/American husband households (i.e., investments, insurance, capital expenditures, and remodeling). Our data show that decision-making power in binational households can stem from several sources. Prior studies have outlined various bases of conjugal power, including power based on expertise. Yet there has been little exploration into the subdimensions of these power bases, particularly in the context of nontraditional family structures. We propose that a closer examination of expertise as a source of conjugal power indicates that there are four sources of expert power: expertise based on (1) vocational knowledge or training (e.g., formal schooling), (2) experience (e.g., skill, proficiency), (3) related roles and responsibilities (e.g., task allocations influenced by gender, country of origin of the spouses, country of residence), and (4) cultural competence (i.e., knowledge of the traditions, social norms, markets, language, and expectations within a given society, nation, or culture). We also contend that just as the literature has overlooked the subdimensions of expertise as a base of power, it has also failed to account for all aspects of the capital resources partners bring to a relationship. We therefore argue that cultural competence is also a form of cultural capital. Holt (1997, p. 97 ) extends Bourdieu's construct of cultural capital and refers to "field-specific cultural capital," a currency that is socially consequential within particular fields of consumption. Holt argues that cultural capital is not just an abstract notion but also a concept that manifests itself in various forms in social life. Bourdieu (1984, p. 85) also speaks of the family as a market, a site where use of particular competences substantiate the importance of the competences themselves. He states that "the acquisition of
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cultural competence is inseparable from insensible acquisition of a 'sense' for sound cultural investment."
In the binational family, the native spouse possesses this competence, manifested in his or her innate familiarity with the traditions, social norms, and institutions of the country in which the family resides. It is clear that for the spouses whose fortune it is to reside in the country in which they were born and raised, they possess an advantage: cultural competence. However, this form of cultural competence is not rooted in high culture activities in the narrow Bourdieuian interpretations (Lareau and Weininger 2003) but instead based on the intersection of culture of origin and culture of residence. The culture of residence is the dominant culture, and the native spouse functions as a cultural intermediary-again, not necessarily of social class (unless one considers that cultural competence is inflected by binational versions of social class) but of cultural milieu, a way for the family to more easily navigate the practices of the particular societal context. In this role, the native spouse possesses a disproportionate influence, with a resultant dependence on the part of the immigrant spouse.
Thus, we propose that cultural competence is both a source of expert power and a particular form of cultural capital based on a pragmatic understanding of how things work and society functions in a particular culture. To extend Holt (1997) , we refer to this as "household-specific cultural capital"-a relative competence manifested in the binational household. Cultural competence as a form of cultural capital allows for greater influence in the home as a source of expert power and a basis for role allocation and is fundamental to a person's ability to navigate a given culture. It augments Bourdieu's (1984) social capital created through lineage, wealth, education, income, greater understanding of social norms and cultural practices, and the resultant formation of influential social networks.
Acquiring Cultural Competence
Over time, immigrants learn about the norms of the culture of residence and acquire some cultural competence through their own observation. Colin (immigrant husband) reflects, Well, when I first came over here, I didn't realize how much they [Americans] consume food. When I first came over, we'd go out for breakfast, and lunch, and dinner. I got to a point where I would have breakfast and that would do me in until dinner. I grew up with the attitude that you eat everything that's on your plate. But I got to a point where I couldn't eat three meals a day. Sitting down and people saying, "How do you want your steak?" and, "Do you want a salad?" When I grew up, it was like everything just came out.... It wasn't a main meal that comes with all these sides. Very different. A lot of decision making when it comes to food. That's totally different.
However, immigrants married to native spouses have an advantage over other immigrants; they have a culturally competent guide to explain what cannot be easily observed. Colin notes, She [American wife] manages the money and she's more in tune as to how the system works. She even got me my first credit card and told me how to use it. She's tried once or twice to get me to try and take responsibility for it, she's always taking control of it and I'm pretty comfortable with it.
Immigrant spouses must learn more than the mysteries of the marketplace, however. Julio (immigrant husband from Mexico) shares his experience in navigating gender role expectations:
I know, from my personal experience at least, some [relationships] like Sally and myself [are] not easy, because the American ladies have more independence in the way that they think and they are also [financially] independent. They don't need somebody there to pay the bills; they don't. So to start, the first two years [are] difficult, it's not easy, because you need to learn and you need to give, because if only one side gives and the other not, it [doesn't] work.... Sometimes for one, because you don't know the system, you can't say a word or make some action.... So, I learn.
Our research indicates that it is not only the immigrant spouse who benefits from intermarriage, as Meng and Gregory (2005) suggest in their study of economic assimilation. Rather, native spouses gain, both from bringing their own cultural characteristics from the background to the foreground and from learning intercultural competencies. Hall (1959) suggests that exposure to another culture is important not only because it helps us learn about another way of doing things but because of what it reveals about ourselves.
Simon (American husband) thinks about his own culture and the things that are an "education every day" because his immigrant wife from Belarus asks questions about it:
There are things that you, growing up in the United States, could eventually just come to take for granted. When you are with someone whose eyes are opened by all the things that are here, you come to appreciate those a little more than you might elsewise.
The native spouse, in learning about his or her spouse's culture, also gains an appreciation for cultural differences in general, is able to view his or her own culture analytically, and acquires an increase in intercultural competence, which can have personal and professional implications. Kipnis, Broderick, and Demangeot's (2013, p. 13 ) "consumer multiculturation" refers to changes in the cultural identification and consumption behavior of mainstream consumers who come into continuous contact with multiple cultures. The authors argue that continuous contact with other cultures in the marketplace or, as we argue, in the home, generates multicultural awareness and facilitates the development of affiliative cultural identities.
In addition, we find that the influence of the dual cultures occurs both at the individual and the wider group levels, as Peñaloza (1989) asserts in her discussion of consumer learning within a multicultural context. Thus, the notion of cultural competence extends beyond the dyadic relationship of the spouses to other family members. Immigrant spouses learn not only from their partners but also from their inlaws and even their children. Hannah (immigrant wife) discusses preparing her first Thanksgiving meal: "So I would call my mother-in-law. I'd say, Mom, help me out here....
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And then she taught me because I've never had a Thanksgiving feast."
All of the participant families interviewed had minor children, with one couple expecting their first child. Participants discussed the very positive effect they believe, and hope, the dual cultures in the home will have on their children's development. Leila (immigrant wife) tries to expose her children to both Taiwanese and Irish American culture through food and customs by celebrating both Chinese New Year and St. Patrick's Day: "I try to get the kids to understand that they have different cultures and where they come from-Irish and Chinese." Kenny (Leila's American husband) hopes that his children are familiar with just hearing different languages, having different cultures, seeing people that look a little different, act a little different. I mean they are a little different. So I think it's positive. I mean, it's got to be.
John (American husband) argues the importance of children seeing differences work:
I think that it has been positive because I think they see. I do not believe children learn very much by what they are told. I think they learn most of what they learn by observing other people. So what they are seeing is two very different people, and they will choose-they can choose.
Hannah (John's Filipina wife) views this ability to choose as "having the best of both worlds" for her children, both in their upbringing and in their exposure to both cultures. Yet as John relates, having both worlds is simultaneously challenging and rewarding for the partners as well.
We even had an argument one time where she was upset at me-she said we just don't click and we are not the same. I said, "I am glad that we are not the same, I am glad that we have different perspectives"-that gives us so much more power as a couple if we can work together on something; we can see things from totally different perspectives. I told her my first wife and I could have been brother and sister, both blond hair, both green eyes.... I mean, we were practically twins in almost every wayphilosophies, everything. It was great in a lot of ways and we always got along but ... a lot about it was boring, whereas with [Hannah] it is never boring. Because there is a tension as a result of different contexts not jiving, different expectations not jiving, but if we can deal with thatwhich is not always easy to deal with-but if we can deal with that, it is a whole lot more interesting and [creates] a whole lot richer experiences in the relationship.
Aspirations of the binational parents for their children are corroborated in interviews conducted with adult children of other binational families. These interviewees reveal that while they had both positive and negative experiences growing up in binational homes, the dual cultures in the home had long-lasting benefits that all binational children share. As one participant with Ghanaian and American parents notes,
In terms of everyone else, I'd say that my food experience is far more diverse than theirs, because I've been growing up with Ghanaian food. As a reality, it made me so much more open to other things, because my parents would be like, "Oh, be open, and try whatever," but I think this openness hasn't only affected me in terms of foods, but it affected me in terms of life, like, hey, I can't say I don't like it until I've tried it.
Another participant, whose parents are from Germany and the United States, believes that binational children do grasp the pros and the cons of being binational:
[There is a] tolerance of difference and of people being different. The ability to step into someone else's shoes like if it was language issues or just trying to get along.... It's like we're all just really different from one another and that's okay.... I think it's also the negative side of when cultures hit each other, I think we understand that and so someone who grows [up] in a one-culture family never sees the fireworks that set off when you mix religion and race and culture and language.... And the fact that culture doesn't always mix.... So I think it's this just acknowledgment, this culture and it's so tough. It's so hard inside people that sometimes it doesn't work, these combinations that we make. But I do think it's an appreciation for it and when it does work ... it's like wow, isn't that cool?
A participant of Japanese and Jewish American heritage corroborates this ability to tolerate, appreciate, and yet question the status quo, stating, Everyone grew up believing that certain types of rules and regulations were inherently natural and correct, and I did not.... Everyone must eat certain foods; ... it is like I totally did not have that.
It is clear that dual cultures in the home have an impact not only on the partner spouses but also on their offspring. Binational children growing up with both cultures will have negative experiences and sometimes feel like "fish out of water"; however, they will also assimilate many of the qualities-such as openness, tolerance for difference, and the ability to critically question the status quo-that can aid success in an increasingly diverse and global marketplace.
In discussing the acquisition of cultural competence, Bourdieu (1984, p. 28) notes that "such competence is not necessarily acquired by means of the 'scholastic' labours in which some ... indulge.... Most often it results from the unintentional learning made possible by a disposition acquired through domestic or scholastic inculcation of legitimate culture." He describes the family as one of the social spaces or "sites where competence is produced." The other is school (Bourdieu 1984, p. 85) . Again, although Bourdieu is interpreted as referring to competence rooted in social class, the parallels are clear. This is the unintentional learning that our participant with German and American parentage refers to when asserting that family meal times in multicultural homes are "a chance for cultural learning, not book learning, where we share beliefs and opinions and learn how to negotiate these different views of the world, around that table, around the food." Binational spouses and their offspring acquire cultural and intercultural competence through the unintentional and intentional learning, both positive and negative, that takes place-and, it may be argued, can only take place-in a culturally diverse home.
/ Journal of Marketing, May 2014
Cultural Compensatory Mechanisms
The family decision-making literature stream has focused on decisions and decision roles in established households. Yet it is clear that decision making in these households does not simply begin after the household is formed. Our data show that decisions made in the formative stages of the household are just as important and indeed influence future choices and roles. For example, in these families, decisions about where to get married and where to reside can be key points of discussion and even contention, as couples take into account dual country affiliations, familial relationships, and mobility. In discussing the reasons behind her family's move to California, Lanna (American wife) concedes that it was a decision based on her desire to be near her familyan option not available to her Mexican-born husband, who has no family in the United States:
That is my fault again.... So the only family we have in the United States was in California and his whole family lives in Mexico where he is from, so I wanted to be close to one or the other.... He said yes, but he really wasn't crazy about moving.
Residential decisions not only are based on factors such as neighborhood demographics or proximity to work but can also include extensive deliberations on the country in which to start a home. Sharon (American wife) discusses her decision to live in the United States with her Australian husband:
We just talked about it. Went through the scenarios, and my parents are here, my sister is deceased, so it was important for me to stay close to my parents. I had lived in Australia, obviously, when I met him and the part that I lived in I had friends, but it just didn't feel like home. He had to be comfortable with living here, but the agreement was that if he was willing to move to the States, then he got to pick where we lived in the States.
These spouses all made the United States their home for reasons including greater opportunities, higher standards of living, and even safety considerations. Yet the decision to live in the United States means a distancing from the immigrant spouse's family members, childhood associations, and cultural history. Consequences of these choices are frequently reflected in subsequent, seemingly unrelated everyday decisions. These decisions are often manifested through cultural compensatory mechanisms-defined as acts that benefit the immigrant spouse to recompense for moving away from his or her culture-in these binational homes. Previous consumer literature has discussed compensatory mechanisms as alternative strategies or processes for reliance when an internal cue (Solomon 1983) or an experiential opportunity (Peck and Childers 2003) is lacking or unavailable. For binational families, only one of the societal anchors of the household is available and accessible on a daily basis: the culture of the native spouse. Outside the home, one culture dominates, which has implications for the roles of both the immigrant spouse and that of his or her native partner within the home.
For the immigrant spouse, the decision to reside in another country entails sacrifice, a term both immigrant and native participants use in this study. Julio (immigrant husband) found it difficult to give up his successful career as a military officer in Mexico to move to the United States, a decision he thought would be better for his U.S.-born wife, Sally.
Well, in my specific case, when I explained to my boss in Mexico that I am going to move, he was very unhappy, and he [offered] me a house and a car and everything if I don't move. But, I make some evaluation because at that time Sally [didn't] speak the language, Spanish, and she didn't know the area.... So it was not fair to put my wife in Mexico.
There is often a lingering struggle to come to terms with the initial decision that was made. This effort to reconcile the two worlds is continuous and, in some ways, can become more difficult as the years pass. Alonso (immigrant husband), describes this struggle:
What happens is I was 21 when I came. It seems to me like half of my life has been here. So even though I have the feeling of always going back, it's not exactly the same because I have like half and half ... half of the culture that I learned here and what I learned there, which is much stronger because that was childhood. But it's still ... very hard.... I try to fit. I try to behave like everybody does here, but I always know that I'm not the same.... I feel like I am different. I mean different like ... from another country. I don't feel from here yet. I don't feel like I am from here. I always feel like I am a foreigner.
Even as immigrants gain their own cultural competence, they never experience the comfort level of their native spouse. Moreover, over time, immigrants feel less cultural competence in their own country as it changes in their absence. This struggle is fully acknowledged and salient in the everyday lives and decisions of the family. Partners are very aware of the compromises made in decisions regarding neighborhood, food, vacations, schools, and languages that shift the spousal influence from one decision context to another and make the relative advantage of the spouses less clear-cut. There is often a conscious effort to expose the family to the "other" culture-the missing societal anchor stemming from the early choices made in these binational homes. The native spouse is cognizant of the immigrant spouse's needs, preferences, and yearnings and often consciously aims to fill this gap through cultural compensatory mechanisms. He or she finds and tolerates food items that the immigrant spouse favors, ensures that the family is exposed to both cultures and languages, and facilitates family trips or vacations to the immigrant spouse's home country, even if it is not his or her preference.
Lanna (American wife) and Jorge (immigrant husband) speak only Spanish in the home, and their children attend a Spanish immersion school. Liang (immigrant wife) and her American husband, Daniel, only speak Mandarin Chinese in their home with their children because they'll get that elsewhere, and the rule is that at home, you speak Chinese. In fact, we even homeschool our children ... because we can give them a bilingual education and there is not the social pressure, like at schools to kind of conform.
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For these families, the compromise takes place in the decisions about school and language, as they seek ways to ensure that they and the children are conversant in both languages.
That her family lives in a country that is not home to her Australian husband has an underlying impact on the products Sharon (American wife) considers buying and where. Previously, she had noted that their compromise was his choosing where to live within the United States. However, she continues to compensate for their choice of residence by considering his food preferences as she shops: "I have to be sensitive to the fact that this isn't his home and he didn't grow up here, so I'll try to incorporate things here that he likes." For binational participants, food compromises also encompass combining and alternating dishes in the same meal or different meals from week to week as well as adjusting or combining ingredients for a particular dish (Cross and Gilly 2013b) . Returning to the survey data in Figures 2 and 3 , immigrant husbands' greater involvement in food purchases reflects the need to accommodate their preferences in the pantries of immigrant husband/American wife households.
The choice of vacation destination is a major area of compromise for several families, with regular trips planned to the immigrant spouse's home country. Indeed, trips are not necessarily always vacations in the sense of a relaxing getaway but rather a "going home" for the immigrant spouse. For example, Lanna (American wife) and Jorge (immigrant husband) travel to Puebla, Mexico, to visit Jorge's family:
We go to Puebla every other year, which is down south and that's where his family is from.... I have to say, Puebla is not my favorite place in Mexico because it is a big city ... lots of pollution, all that stuff. So, it's not my favorite place, but that's OK, that's where they live.... When I go there, I have to work overtime because I don't get to speak English with anybody. It's kind of exhausting for me.
With flexible jobs, Daniel and Liang travel annually to visit family and friends. Daniel says, Once a year, during the summer time, we return to either Taiwan or mainland China and we live there for the summer time.... My daughter went to a local school there, which she really loves, and then my wife could go shopping, we could visit friends and things like that, and then we go traveling around and have fun.
Thus, we ask: In the binational family, is the role of cultural expert advantageous, or does the immigrant spouse also possess a more subtle source of influence within the decision-making process? We find that this other source of influence is based not on cultural competence but on the very lack thereof-an advantage in certain types of decisions that stems from those early struggles and choices. However, we also acknowledge the boundaries of this relative influence and the limits of the compensatory mechanisms engaged in by the native spouse. The native spouse compensates, but only to a certain degree.
As we have observed from previous examples, cherished items from the immigrant spouses' cuisine are seen as a "must have" in the home-encouraged, tolerated, and even purchased by the native spouse. Yet in several participant homes, it is the immigrant spouse who must prepare and even consume his or her own dishes. The native spouse will "have nothing to do with it" (Mexican seafood dish), "does not cook Filipino," or "will not touch it" (Iranian yogurt drinks). In these homes, the immigrant spouse can have the desired food item if he or she procures it, prepares it, and does not necessarily expect other family members to join in consuming it.
We find that even with vacations, trips to the immigrant spouse's family may be confined to once every other year, with the extended family coming to visit instead or both parties meeting midway. As we noted previously, Lanna and Jorge visit Jorge's family in Puebla every other year, a trip that takes its toll on Lanna. They alternate those visits with meeting Jorge's parents at a resort town, Rosarito, which is closer to home, just over the border in Mexico.
Power or influence in the family is relative, complex, and peculiar to the specific decision type, process, or stage in the decision process. Relative spousal influence shifts depending on the stage of the household and the earlier influence of each spouse. As Figure 3 illustrates, in the formative stage of the binational household, the partners collectively make decisions such as where to marry and where to reside. Later, the native spouse may have more influence as a result of greater cultural competence compared with the immigrant partner. At this stage, cultural competence is manifested as a basis for role allocation, a source of expert power and a form of cultural capital. However, over time, cultural compensatory mechanisms emerge. These cultural compensatory mechanisms emphasize the consumption preferences of the immigrant spouse regarding items and decisions that enhance the relevance of the immigrant spouse's culture. These items and decisions include cuisine, language, children's schools, and vacation destinations. We refer to Figure 3 as a decision chain because each stage in the binational family's life is linked to the next; decisions made in a prior stage influence decisions made in subsequent stages because of the cultural compensatory mechanisms adopted.
Thus, relative advantage in one area means relinquishing control in another. These compromises in decision making should be expected because as with any partnership, negotiation, or decision process, concession in one area usually means gaining an advantage in another. Reciprocity expectations also differ across cultures (Shen, Wan, and Wyer 2010) , which adds another element to decisions made within bicultural families. For culturally heterogeneous households, the magnitude of decisions in the formative stages of the home plays a significant part in the development of cultural compensatory mechanisms for both spouses and the determination of relative spheres of influence in the ongoing family decision-making process.
Implications and Conclusion
Implications for Family Decision Making
Our research shows that Becker's (1981) rational choice approach to analyzing households as decision-making units
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with a single utility curve is limited in the context of binational or bicultural households, just as it likely is in other household types (e.g., same-sex households, multigenerational households). Our theoretical development illustrates the cultural complexity underlying power, decision making in general, and family decision making specifically. This line of inquiry suggests that our current portraits of families, power, and decisions are due for an overhaul.
Thus, one of this study's main contributions is that it adds to the knowledge base in the family decision-making literature stream through an examination of the types of capital and consumption decisions in binational households. Expertise as an established base of conjugal power (Raven, Centers, and Rodrigues 1975) remains valid in this context. However, we find that expertise also has different dimensions: expertise due to vocation, expertise arising from experience, expertise based on related roles and responsibilities, and expertise resulting from cultural competence. For binational families, a particularly important dimension is expertise based on cultural competence and savvy. The partner with greater expertise or knowledge of the residential consumptionscape plays the role of cultural viaduct, arbitrator, and translator.
This research also posits that cultural competence can be viewed as a particular form of cultural capital in binational and bicultural relationships, which differs from and augments Bourdieu's (1984) analysis of the influence and impact of cultural capital. By introducing the notion that cultural competence (based on knowledge of the traditions, norms, markets, and institutions of the country of residence) is another dimension of cultural capital, we offer a new way to use Bourdieu's theory in the context of cultural interaction. Recognition that expertise can come from a variety of sources (with cultural competence the focus here) enriches the family decision-making literature stream. Its narrow focus on gender roles and identifying who dominates a particular purchase decision has limited our understanding of how decisions are made within households. Extending Epp and Price (2011) , we demonstrate that the efforts to accommodate cultural differences within the family reflect the goal of "being a family." Unlike the children of immigrants (Park 2005) , who consciously use consumption to demonstrate American identity, binational families embrace the fact that they are not a "typical American family." The cultural competence everyone in the family gains distinguishes these households.
By taking into account the impact of decisions in the formative stages of the home, we show that decisions are interconnected and have direct effects on the partners' spheres of influence for any particular decision. Our findings indicate that the native spouse, who possesses a relative advantage from cultural know-how, compensates by relinquishing control in other decisions. By virtue of being the immigrant, the less culturally competent spouse may therefore gain greater influence over decisions related to vacations, children's education, and food. We find that there are limits to cultural compensatory mechanisms, because spouses' abilities and resources do not always allow for titfor-tat compromises. Our research addresses Wilk's (1989, p. 30) concern that decision-making models portray household decision-making processes as linear, with a beginning and an end, "rather than as parts of continuing social relationships." Compromise as a compensatory mechanism is manifested throughout the interconnected phases and spheres of influence. This study thus extends the work of Epp and Price (2011) , who demonstrate that family decision making involves finding solutions that will meet individual goals as well as the needs of the family. We find that concession and compromise occur over time as the family forms consensus around decisions that require trade-offs in future decisions. Vacations may be a joint decision, but the choice of where to live has implications for those choices in the future. Although this phenomenon is brought to the foreground in binational homes, it is expected that this compensatory mechanism operates in all partnerships.
If we extend our view beyond conjugal power, we observe that the dynamics of cultural heterogeneity in binational marriages can have wider societal and economic impacts. In their study of intermarriage in Australia, Meng and Gregory (2005) argue that it is important to examine the effect of family structure on assimilation. Their findings reveal that there is an "intermarriage premium" for immigrant men and women who marry native Australians-a premium not shown to exist for the native partner in the marriage or for immigrants who marry other immigrants. Our research supplements and extends Meng and Gregory's findings to show the advantage of intermarriage for native and immigrant spouses as well as their offspring.
The immigrant spouse clearly benefits from the union because he or she more quickly acquires cultural competency and know-how because of access to the native partner. However, as our data show, the native spouse benefits as well. He or she has a relative advantage in certain aspects of decision making, possessing an innate source of cultural expertise that can lead to a disproportionate influence; learns more about his or her culture as cultural differences are brought to the foreground; and gains increased cultural competence through exposure to another culture, possibly a different language, unusual foods, other countries, and diverse perspectives. Brannen and Thomas (2010, p. 3) define biculturals as "people who have internalized more than one cultural profile." They empirically find that biculturals are more skilled than monoculturals (those exposed only to their own culture) in intercultural effectiveness. Furthermore, they speculate that biculturals may be particularly well suited to be boundary spanners in multicultural organizational teams. Cultural competency may lead to what management scholars call "cultural intelligence"-that is, the ability to function and manage effectively in culturally diverse settings (Ang and Van Dyne 2008) . Although spouses in binational marriages may not internalize the others' culture in the same way children do, they gain increased multicultural awareness and can develop an affiliative cultural identity with the immigrant spouse's culture (Kipnis, Broderick, and Demangeot 2013) . McCracken (2009, p. 47) states that culture has both fast and slow components. He notes that attaining "slow" culture depends on cultural knowledge and that the components of slow culture
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are "especially hard to see," becoming visible when newcomers, such as immigrants, "retrieve them from their familiarity." Figure 4 maps the relationships of the key concepts our research reveals. The native spouse possesses cultural competence that confers both expert power and cultural capital. The imbalance of cultural competence between the native and immigrant spouse leads to cultural compensatory mechanisms that benefit the immigrant spouse in maintaining ties with his or her culture. Over time, the immigrant spouse gains cultural competence through the cultural understanding of the native spouse.
Implications for Marketers and Organizations
With growing immigrant populations and increases in culturally diverse families around the world, marketers should consider this market segment as offering opportunities. Our data show that binational families want to accommodate both cultures. The importance of keeping both cultures salient makes it imperative for binational families to seek out items from the immigrant partner's culture. An example of a retailer that meets the needs of immigrants and their native spouses is Wholesome Choice, located in Southern California. According to its website, it intends to be "an International specialty market which offers a spectacular array of International specialty and ethnic foods from around the world, as well as traditional and conventional groceries." Another example is the recently opened C-Fresh Market in central Iowa, described in the news media as a market with "global appeal, [catering] to different nationalities," with a "wide and unusual selection" of international foods. "Everything from hot dogs and Rice Krispies to spiny eel fish and black fungus." According to a customer, "It's like something new for everybody; different cultures mixing into one" (KCCI News 2013). Whereas California is one of the two most culturally diverse states, note that Iowa
FIGURE 4 A Model of Cultural Competence and Cultural Compensatory Mechanisms in Binational Homes
Native Spouse Immigrant Spouse is the sixth least-diverse state (Emerson 2011) , suggesting that demand for culturally diverse products is widespread. Hermans and Kempen (1998, pp. 1117-18) insist that researchers need to place more emphasis on the "contact zones between cultures; the interactional meeting places" where exchanges of cultural information occur. We propose that in multicultural communities, retailers and marketers need to capitalize on opportunities to meet changing marketplace expectations, envisioning interactional contact zones with broad creative product offerings and service experiences that meet the needs of natives and nonnatives alike.
If we view the binational family as a microsetting for bridging cultural divides (Lauth Bacas 2002; Cross and Gilly 2013a), our results also offer insights into targeting binational families as well as families in general. For example, salespeople select a strategy for selling to a particular client (Dixon, Spiro, and Jamil 2001) . If the salesperson makes assumptions about gender roles without considering the background of each spouse, the sales strategy may be ineffective. The salesperson should consider all aspects of expert power-experience, vocational training, related roles, and the spouses' cultural competency-in deciding on a sales strategy.
Media depictions of families also need to reflect more diversity. The gay couple depicted on the television show Modern Family is perceived to represent progress in depicting nontraditional households. However, less attention has been paid to the show's binational couple, Jay (American) and Gloria (Colombian), perhaps because storylines emphasize their May-December marriage over their binational status. Advertisers who rely on stereotypes of gender roles will likely receive negative feedback. Ragú recently incurred a social media storm after stereotyping fathers as poor cooks who make "breakfast for dinner" and need Ragú brand chicken recipes to help them. In reality, many fathers enjoy cooking. Sadly, some recent attempts to show diverse families in ads were also controversial. The Cheerios ad featuring a biracial child received so many racist slurs that the comments section on YouTube was shut down. However, in posts on Facebook, many consumers expressed their appreciation for the brand's decision to depict a biracial family. Kumar and Steenkamp (2013, p. 130) suggest that corporations from emerging markets can establish global brands by targeting emigrants from their homelands. If the diaspora are sufficiently large in number, geographically spread but with concentrations in key regions, and have a socioeconomic profile similar to the host population, they can "serve as stepping-stones for brands to go national." Kumar and Steenkamp point to biculturals (i.e., immigrants who incorporate both home and host cultures into their identities) as particularly relevant targets. We argue that binational households are also likely to have the requisite ties to home and host cultures to act as conduits for foreign brands to the host culture.
As in binational family contexts, cultural competence is an asset in organizational settings. The member with the dominant expertise and knowledge in the chosen setting may serve as the facilitator for other team members in that 136 / Journal of Marketing, May 2014 sphere, playing the intermediary role of bridge, broker, and boundary spanner (Thomas, Brannen, and Garcia 2010) . A reviewer noted that one of his or her Chinese American students had a summer internship at Paramount Studios involving market entry negotiations in China. As the only team member who could speak the language, this student immediately played a more substantial role than a less culturally competent intern would. In his argument for a chief culture officer, McCracken (2009, p. 128) reiterates the need for people who can traverse different worlds, with some knowledge of "worlds alien to their own ... worlds that proceed according to other assumptions." He argues that organizations should seek out people who are able to accept disruption, extend beyond their own preferences and comfort zone, and see issues from different perspectives. Because of their skills related to intercultural effectiveness, which are necessary in today's global enterprise, members of binational households should be attractive potential employees (Thomas, Brannen, and Garcia 2010) .
Diversity is said to beget creativity in organizational settings (Roberge and Van Dick 2010) . Our research reveals manifestations of cultural compensatory mechanisms in binational families' attempts to incorporate practices from both cultures. Culturally diverse households act as socialization units in which intentional and unintentional learning takes place. The family's cultural diversity brings differing cultural characteristics to the fore and inevitably changes the culture of the household. Similarly, members of culturally diverse organizations engage in intentional and unintentional learning, resulting in greater creativity. Organizations can encourage a global mindset through both formal initiatives and informal learning. Cayla and Arnould (2013, p. 13) contend that ethnographic stories "disrupt organizational paradigms, [helping] organizations to develop new strategic foundations." We argue that culturally diverse units and teams are also disruptive, and it is this disruptive influence that provides inspiration and insights into creative combinations of products, services, and other cultural and marketing touchstones.
Implications for Society
The microsetting of culturally diverse families provides the ideal initial venue for cross-fertilization of ideas, where fluidity of perspective, openness, and tolerance for difference is encouraged. This leads to enhanced awareness of the members' own and others' cultures and fosters the development of a certain sense of intercultural competence among group members and, ideally, increased collaboration and innovation, with positive implications for the wider community. As binational families become more common, more citizens will not simply coexist with other cultures in separate ethnic enclaves but rather encounter other cultures in their neighborhoods, offices, and even in their extended families. Cross-cultural and cross-border discussions and negotiations between organizations in corporate, political, and economic realms will be more productive and collaborative when the parties involved have had prolonged close interactions with more than one culture, in either familial or business settings. Peñaloza and Gilly (1999) point out that immigration leads to marketplace changes, both explicit and subtle. However, despite increased immigration to the United States, societal institutions are designed for, and cater to, the dominant population rather than those who lack cultural capital. This marginalization also applies to others, in addition to immigrants, who do not fit the mold of the typical consumer (e.g., the disabled, the illiterate, the "minority" consumer). Is this right? Is this even smart? Societal institutions must inculcate and incorporate more than a surface appreciation for diversity for the benefit of the marketplace, the society, and those who interact within them.
Conclusion and Next Steps
Given the small size of the survey sample, the generalizability of the survey findings is necessarily limited. However, the results follow the trend observed in prior studies and are consistent within the binational family context. Conducting similar types of studies of other multicultural or other nonhomogeneous households with a larger sample and mapping the data using Wolfe's (1959) feasiblity triangle would augment the findings of this study. We find that families make trade-offs over time, with decisions favoring one spouse being compensated in other ways to even out sacrifice. The compensatory mechanisms used by binational families likely apply in parallel ways to other families. For marketers to understand a family's purchase at t = 1, they must appreciate the purchase at t = -1 and the anticipated purchase at t = 1+.
Although we find that immigrant spouses become more culturally competent over time, we have insufficient data to extend Figure 3 for binational couples who have been married for decades or are empty nesters, and for families in which the children's exposure to the other culture is less salient. Further research should study binational empty nesters who have co-resided in one country many years to determine whether cultural competence remains a source of expertise in binational families. In addition, a deeper probe into the nature of decision making in the binational home,
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focusing on the link between the particular nuances of the decision-making process and the way the spouses have been socialized in their respective countries would be beneficial. Developing an understanding of the situations that sculpt intercultural competence and how this competence is cultivated in children of binational families would also extend this research.
Our participants were all comfortably middle class and rather sophisticated regarding global travel and different cultures. Although Ustuner and Holt (2007) consider immigrant rather than binational households, their work on how acculturation operates for poor immigrants suggests that underclass binational households could have very different experiences. Our work should be extended to include a broader range of socioeconomic groups, across different national settings, to provide a better understanding of the relative influence of country of origin, country of encounter (i.e., where the partners met), and country of residence on consumption decisions, dyadic interactions, and power dynamics within diverse partnerships. Such research will properly complicate the lives of marketers and researchers alike, but given the increasingly heterogeneous composition of households (e.g., multicultural, same-sex, multigenerational), digging deep to understand these dynamics is unavoidable.
This study is one more step in addressing the "intramicrocultural research" gap in consumer acculturation studies suggested by Ogden, Ogden, and Schau (2004) . In their review of the ethnicity and acculturation literature streams, they propose that there are intracultural differences that directly affect purchase decisions. Our research argues that the impact of these cultural differences on purchases and other family decision making are amplified within multicultural family structures in diverse societies such as the United States. Studying decision making in culturally diverse binational families reveals a different perspective on how decisions are formulated and conflicts are resolved in crosscultural familial, organizational, and societal settings.
